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THURSDAY JUNE 14, 2007

Morning Session: Chair: Vincent Réquillart (Toulouse School of Economics, GREMAQ, INRA, IDEI)

9h30-10h30

Discussant:

10h30-11h00

11h00-12h00

Discussant:

12h00-13h30

Zohra Bouamra-Mechemache (Toulouse School of Economics, GREMAQ, INRA), Jad
Chaaban (American University of Beirut, Lebanon)

“Better to certify or to advertise? The Role of Technological and Capacity Constraints™
Dermot Hayes (lowa State University)

Coffee break Room MF 322

Paolo Sckokai, Claudio Soregaroli and Daniele Moro (Universita Cattolica, Piacenza, Italia)
“Estimating Market Power by Retailers in the Italian Parmigiano Reggiano and Grana
Padano Cheese Market”.

Pierre Dubois (Toulouse School of Economics, GREMAQ, INRA, IDEI)

Lunch Room MEOQ01

Afternoon Session:  Chair: Abraham Hollander (University of Montreal)

13h30-14h30

Discussant:

14h30-15h30

Discussant:

15h30-16h00

Darren Hudson (Mississipi State University)
"Why Buy Brie? What Are We Measuring with Willingness to Pay for Geographic Indicators?"
Fabian Bergés (Toulouse School of Economics, GREMAQ, INRA, IDEI)

Eric Giraud-Héraud (INRA et Ecole Polytechnique), Cristina Grazia (Université de Bologna),
Hakim Hammoudi (INRA et ERMES)

"Strategies for Brand Development in the Agrifood Chains"

Maria Loureiro (Universidade de Santiago de Compostela, Spain)

Coffee break Room MF 322

Chair: Darren Hudson (Mississipi State University)

16h00-17h00

Discussant:

17h00-18h00

Discussant:

20h00

Sergio Lence (lowa State University), Stephan Marette (INRA Paris-Grignon), Dermot Hayes
(lowa State University), William Foster (lowa State University)

“Collective Marketing Arrangements for Geographically Differentiated Agricultural Products.
Welfare Impacts and Policy Implications™.

Abraham Hollander (University of Montreal)

Marion Desquilbet, Sylvette Monier-Dilhan (Toulouse School of Economics, GREMAQ,
INRA)

“Are Geographical Indications a Worthy Quality Signal? A Framework with Endogenous
Quality Choice”.

Eric Giraud-Héraud (INRA, lvry)

Diner “Le 7 Saint-Sernin”



FRIDAY JUNE 15, 2007

Morning Session: Chair: Paolo Sckokai (Universita Cattolica, Piacenza, Italia)

9h00-10h00  Maria Loureiro (Universidade de Santiago de Compostela, Spain)
“PDO Wine Labels: Quality Signals or just Noise?”
Discussant: Céline Nauges (LERNA)

10h00-10h30 Coffee break Room MF 322

10h30-11h30 Jill McCluskey (Washington State University), Marco Costanigro (Washington State
University)
“Collective versus Brand Reputations for Geographical Indication Labelled Foods”
Discussant: Jad Chaaban (American University of Beirut)

11h30-12h30 Vincent Réquillart (Toulouse School of Economics, GREMAQ, INRA, IDEI)
“On the Economics of Geographical Indications™
Discussant: Jill McCluskey (Washington State University)

12h30-14h00 Lunch Room ME 001

14h00-16h00 Afternoon Session: Round Table

Chair: Claude Crampes (Toulouse School of Economics, GREMAQ, IDEI)

Michel Carrére: Wine merchant. Chair of the Interprofessional Association of « Sud Ouest » Wines.

Dr. G.E. Evans: Reader in International Intellectual Property Law, Queen Mary Centre for Commercial Law
Studies, University of London

Luc Morelon: Lactalis Group (Dairy Products), External Relations Director, Paris.

Anne Richard: CNIEL (Interprofessional National Center of Dairy Economy), Paris.



