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“Incomplete Pass-Through in Marketing Channels: 
National and International Trends” 

 
INRA-IDEI Seminar 

 
Toulouse, November 16-17, 2009 

 
 

Organizers: Céline Bonnet and Michel Simioni 
 
 
 

PROGRAM 
 
 
(Presentations of articles: 45 minutes, discussant: 10 minutes, remaining time for open questions) 

 
 
 
Monday 16, 2009: 
 
 
10h00-10h30 Registration and coffee 
 
 
Session 1: International trends  
 Chair: André Grimaud (Toulouse School of Economics) 
 
10h30-11h30 Ariel Burstein (University of California, Los Angeles) 
 "Understanding Movements in Aggregate and Product-Level Real-Exchange 

Rates" 
Discussant:  Nicolas Berman (Graduate Institute of International and Development Studies, 

Geneva) 
 
11h30-12h30 Stephan von Cramon Taubadel (Georg-August-Universität Göttingen) 
 "Border and distance effects in spatial price transmission" 
Discussant:  Michel Simioni (Toulouse School of Economics) 
 
12h30-14h00 Lunch 
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Session 2: National trends 
 Chair: Stéphane Straub (Toulouse School of Economics) 
 
14h00-15h00 Patrick Sevestre (Université Paris 1) 
 "Lumpy Price Adjustments: A Microeconometric Analysis" 
Discussant:  Christoph Rothe (Toulouse School of Economics) 
 
15h00-16h00 Nicolas Berman (Graduate Institute of International and Development Studies, 

Geneva) 
 "How do different firms react to exchange rate changes? Prices, quantities, 

entry and exit" 
Discussant:  Stephan von Cramon Taubadel (Georg-August-Universität Göttingen) 
 
 
19h30   Dinner “Restaurant le 7 Saint-Sernin” 
 
 
 
Tuesday November 17, 2009: 
 
 
Session 4: Structural approaches I 
 Chair: Farid Gasmi (Toulouse School of Economics) 
 
10h00-10h30  Coffee Break 
 
10h30-11h30 Jose Luis Varela Irimia (Universitat Rovira i Virgili) 
 "Imperfect competition in the fresh tomato industry" 
Discussant :  Farid Gasmi (Toulouse School of Economics) 
 
 
11h30-12h30 Kanishka Misra (London Business School) 
 "Channel Pass-through of Trade Promotions" 
 
12h30-14h00 Lunch 
 
Session 5: Structural approaches II 
 Chair: Vincent Réquillart (Toulouse School of Economics) 
 
14h00-15h00 Pierre Dubois (Toulouse School of Economics) 
 "Empirical Evidence on the Role of Non Linear Wholesale Pricing and Vertical 

Restraints on Cost" 
Discussant :  Kanishka Misra (London Business School)  
 
15h00-16h00 Carlos Noton (University of California, Berkeley)  
 "Structural Estimation of Price adjustment Costs in the European Car Market" 
Discussant: Thierry Magnac (Toulouse School of Economics) 
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